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SUMMARY

Coffee marketing in Nigeria has been hampered over the years due to low prices being paid to
farmers. This study appraised the effect of coffee marketing problems on coffee production in
Nigeria. 150 questionnaires were administered on randomly selected coffee farmers in Abia,
Taraba and Kogi States of Nigeria. Analysis showed that the average age of farmers was 54
years while the average age of coffee farms was 30 years. An average of 0.83 tons was
realised per hectare of coffee farm. With 53.5% of produce available for sale been eventually
sold at a price of N51,690.00 (US $397.62); farmers earned N25,384.69 (US $195.27) gross
margin per season. Markov (Chain) analysis revealed that farmers with large unsold quantities
of coffee beans would increase from 16.5% in 1998 to 23.3% in year 2005. A major
recommendation was that farmers should organise themselves into farmers’ cooperative to
take advantage of bulk produce sale.




